" himself.

. Reéferendum 29, we wrote Mr. J.
Géneral Manager of the Texas Chamber of

- Finance Department,
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Traffic Department

T

. In other cases it enables him to col-
lect back money fwhich has been unlawfully
collected from him, In rendering this service

" t6 our shippers we occupy a similar position

to-that of the lawyer, the principal difference
being that the lawyer makes a handsome
charge -for the counsel given him, while we
render the service free of charge. Our service

" is rendered in connection with commerce faw,

while the lawyer’s is rendered -m cormectlon
principally with other laws.

Legislation Relative to Disposition of Vessels
Acqured by ‘U. 8. Shipping Board.

-The Chamber of Commerce of the United
States, thru their Referendum 29, is endeavor—
ing ‘to ascertain what the various interests. in
the various sections  of the country desire
done with the vessels owned by the United
States Shipping Board. ‘El Paso is not directly
interested in' the ocean transportation itself,
but it is interested indirectly because the
question affects the whole country, particu-
larly, Texas.
Z. George,

Commerce, Dallas, Texas, suggesting that he
call a conference of all Texas intérests, in or-
der. that such. interests rimight agree on one
plan and present a solid front. . Mr.

comments we made with respect to the pro-
posed legislation and, after - submitting our
letter to President J. S. Cullinan, informed us
that.such a conference would be called during

: the fqut part of January.

Future Plans
Our future. plans are the same as set out in
the - annouircement contained -in our bulletin
No. 1. 'They will ‘ever be the same. It is
impossible in -this kind of work to. make a
more definite Statement than thxs concermng
future plans. .

Conclus:on

This summary does not commence to give
an idea’ of the work undertaken by this ‘de:

_ partment .and the results accomplished. - It is’

impossible to sit down and ‘make a summary
for a period of nine months, that will cover in

detail, the multitudinous thmgs which we have -

done for El Pdso-shippers. We have been ac-
tive in-the very good work done by the N+-
tional Industrial Triffic Leagué, by thé South-
western Industrial Traffic League and by the
Texas Industrial’ Traffic League,
which is mentioned. in this summary, yet all

-of which. was and is of vast importance,.

.- In closing let me call your attention-to the
total of the reparation and freight bill checking
f[gures previously mentioned. - They total $23;-
021.90,; Our operatmg expenses, according to
the flgures given me by Manager Wood of the

. Respectfully :submitted,,
U. TADLOCK,
Manager Traffic Department,

—_————
i Auto Travel on Increase.

Miss Buena. Gilder, Secretary of the El Paso _
- “Travel is constantly

Automobile Club says:
increasing. ~ We have already become favor-
ably - known through the Washington Park
camping grounds, and the new shelter will add
much- to the. city’s prestlge as a good place for
automobilists to stop over. The city officials

of aneapohs have heard of this shelter and
have written to the club askmg for details as .
to how it is to be bailt, who is paying for it and
how it is to be conducted. Very few cities in
the - country, ‘no matter what their size, will
have the best of El Paso in this partzcu]ar
line.”

This being true, upon receipt-of

‘Geotge -
- adopted our stggestion and agreed with- the

none of

amount .to $8,440.11. -

Looking: at these figures ‘from -an investment ~
- standpoint, this means that this department
-~ has earned $14,581.79 or 172.7% net.

Through Fllm Work of Altman El Paso Recelves 0ver
' Mllllon in Advertlsmg '

Since June of 1919,
El Paso has received
over a million dollars

" worth of advertising
through the work of
O: A. Auliman, special
representative
Paso of Pathe News,
Mr. - Aultman since
June has made 36
films of El Paso and
in El Paso’s environs,
covering 8,605 feet of
reel, and it is estimat-

0. A. AULTMAN

each film before being
placed in the Pathe

Library, is seen by 10,000,000 .'people; -or in

other words more than 860,000,000 pairs of

eyes have seen El Paso brought to their at-

tention by 36 excellent films, and a large num-

ber of them secured by Mr. Aultman with the
" co-operation of the Chamber of Commerce.
- When it is taken into account that Chicago

places a value of $50,000 upon every reel that
is taken descriptive of Chicago, we can figure

in: dollars and ‘cents that the 36 reels on the’

Chicago price, would mean that El Paso’s gain
has been $1,800,000 in advertising. .

-The line up of films taken by Mr. Aultman :

and successfully shown over the entire United
States are as follows:
Mﬂltary
3 films on American Army participation in
Villa’s attack upon ]uarez 600 feet.

1 film of the U. S. Patrol at Fabens, 200 feet.

1 filin of the U. S. army camp at San Eli-
zario, 100 feet.

1 fl]m of mountam batteries .in ‘action, 400
feet. -

1 film of U.. S Art:llery practlce at Fort
Bliss, 500 feet. )

1 film of Red Cross actw:tnes at Fort Bhss,
175 feet. - -

1 film of Mlhtary Revnew while Governor
Hobby visited El Paso, 250 feet.

in El

ed conservatively that .

1 film of Tanks at Fort Bliss, 200 feet.

1 film Aviation Flight over El Paso, 250 feet.

1 film of ’\Iilftary Review by
Pershing, 300 feet. .

1 film of Mxlxtary EXpOSlthl’l at Fort Bliss,
300 feet.

Features
Along the Rio Grande, 200 feet.
- Juarez, as approached from American sule,

300 feet.

Juarez after. the Villa Attack, 400 feet.

‘Mexican Indépéndence Day at ]uarez and in
El Paso 300 feet.

Phoenix-El Paso Auto Race, 400 feet. :

Kite Flying by School Chiidren of El Paso, o
200 feet: -

Elephant Butte Dam, 345 feet.

Indian Picture at Tularosa, 400 faet

Hueco Tanks, 20 feet.

Cloudcroft, 200 feet. -

- Goli Coiirse; 200 feet.

White Sands: of Tularosa. Basm, 175 feet
Flbre Reductmn Plant 175 feet.

Agncultural
Cattle Picture, 600 feet.
Rabbit Picture, 200 feet.
Pear Orchards and Packing, 200 feet

Cantaloupe Industry, 200 feet.
Goat Herds.and Industry, 150 feet.

. Cotton Picking in El Paso Valley, 200 feet.
Sugar Cane Indastry, 300 feet. ’
Turkey. Trot 200 feet. .

Flock of Geese on McNary Ranch 175 feet

Mr. Aultman is plannmg to make many in-

teresting pictures in El Paso’ ‘and. the South- . - -

west during 1920, but-will not do’very much
during March and April due to the fact that he
has been assigned by Pathe to Mexico -City."
His service to El Paso has been recogmzed by
Pathg by a number of fnjst_pnzeS for the best

. picture of a ‘given week’; and his service to

the business men of El Paso has been so splen--

did ‘that the .Chamber of Commerce. takes this .-
~ means of expressing its appreciation; and of-

fers Mr. Aultman- every assistance-in: ccmtmu-?
ing his splendid program. . ;

FOOTSTEPS. -

The United Cigar’ Stores Company; many °

members-stores in. great chain systems, and
successfully ‘individual retailers in every part

. of the United States have capitalized un the

belief ‘that footsteps make: trade. Kegardiess

of the value of merchandise offered, the stere-

“off the beaten path” is conducted at a disad-
vantage.

A poet (or was ita poet?) has said, in effect,
that the builder of a good mouse trap, even if

he be in the depths of a forest, will be hunted

ott by the world, which will beat a path to his
door. Perhaps so, with mouse traps, but not
with the public ‘that seeks the shops for the
commodities of *daily use; the dear public likes
to shop, but it likes to follow the path of
least resistance. _

Retailers aré confronted with sitnations that
require study and analysis in choosing ioca-
tions for stores. Assuming the desire is pres-
ent fo open a businéss where footsteps are

- sirable location.
"where another much-used thoroughfare inters
" sects may be more desirable. -

many, consideration must be glver to the

causes of a hea.vy foot traffic. The reasan for a

the bxg flow of pedestrians this season may .

be absent next season. The retailer must be .

able to forecast the changes in conditions so-
that the locatlon chosen will be in lme ‘with
future “paths of trade.” -

A sunshiny ‘side of a street on the wayv

to i1 important public bul]dmg may be a de-
‘A corner on ths street

tion .of a tall buildiag opposite these locations’
may dismiss the ‘gdvantage of sun, and the

value of the location is rapldly decreased. . -
A site may be ideal for a certain type of o

business and worthless for another. - A store,

. catermg excluslvely to women, may do a large

business in the vncnmty of a certair popular-
theatre' wheéreas a cigar <;tore in the sam..‘
bulldmg would’ faxl. -

General . :

Later, the ecec-- . -




